M.com I year PG (C3 one year non-practicum)

Lateral Entry
Option A (Only Course Work)

Paper 1 Paper 2 Paper 3 Paper 4 Seminar (100
Sem (5 Credits) (5 Credits) (5 Credits) (5 Credits) Internal)
(CC-31) (CC-32) (CC-33) (CC-34) (2Credits)
Sem | Accounting for Security A- Financial Advance
1 Managerial Analysis and Institution Financial
Decisions Portfolio and Market | Management and
Management Policy
B- Consumer Service
Behaviour Marketing
C- Strategic Human Resource
Management Development
]/i)—Advar}ced Direct Tax in India
r‘r‘rmnﬁng
Paper 1 Paper 2 Paper 3 Paper 4 VAC/CHM/EESC
(5 Credits) (5 Credits) (5 Credits) (5 Credits) (2Credits)
(CC-41) (CC-42) (CC-43) (CC-44)
Sem | Institutional Corporate Financial Planning International e Artificial
2 Accounting Governance, and Business Financial System Intelligence for
Ethics and Analytics Business
Sustainability Rural and International e Business Ethics
Agricultural Marketing e Business
Marketing Analytics
Project Planning and | Supply Chain e Employability
Management Management and and
Logistics Entrepreneurship

Advanced Corporate
Accounting

Tax Planning and
Management

Skills Course




Option B (Course Work & Research)

Sem | Paper 1 Paper 2 Paper 3 Paper 4 Seminar (100 Internal)
(5 Credits) (5 Credits) (5 Credits) (5 Credits) (2Credits)
(CC-31) (CC-32) (CC-33) (CC-34)
Sem 1 | Accounting Security Financial Advance
for Analysis and | Institution and Financial
Managerial Portfolio Market Management
Decisions Management and Policy
Consumer Service
Behaviour Marketing
Strategic Human
Management Resource
Development
Sem 2 Research Thesis/ Project/ Patent (Internal or External)
Option C (Research)
Sem 1 Research Thesis/ Project/ Patent (Internal or External) (22 Credits)

Sem 2

Research Thesis/ Project/ Patent (Internal or External) (22 Credits)




Theory Paper

) 4_%;_1 o art A Introduction E
Progran: M.Con Class: M.Com.1V Sem. Session: 2025-26 |
' Subjcct: Institutional Accounting
1. ICourse Code _ | CCat
2. ICourse Title Institutional‘Accounting
3. 1Course Type Core -1
4. Pre-requisite (If any) _ M.Com. IIT Sein.
5. [Course Learning outcomes On successful completion of this course,
(CLO) | ) _ ‘A  students will be able to -
- I. Knowledge about the accounting
system of holding company. |
2. Knowledge about the preparation of
final account of a banking company.
3, Knowledge about thepreparation of
final account of on insurance |
company.
4, Knowledge about the preparation of
dual accounting system.
5. Knowledge about accounting system
- of Government.
6 (Credit Value _ 5
7. (Total Marks Max. Marks 40+60  [Mini. Passing marks: 40

o Ra%@ContentoftheCourse




Total No. of Lectures 75
No. of

Unit  [Topic : Lectures

1. Accounting for holding company(with one subsidiary, 15
company only).

2, Accounting for Bank and Insurance Company (General i5
andLife Insurance Company). ..

3. Double Accounts System- Need, purpose, difference between 15
single entry system and double entry system, form of
presentation of final Account of Electricity, Gas, Water and
Railway company. |
Money Inflation accounting, |

A. Accounting for Co-operative societies, Hotel Accounting. 15

D Government  Accounting,(local ~ government, = municipal 15

corporation, panchayat, colleges and universities), Human
Resource Accounting (HRA).

eywords/Tags: Accounting for holding company, Bank and Insurance Company,
life insurance, Double Accounts System Accounting for Co-operative societies, Hotel

Accounting.

Learnmg Resources "

Text Books, Reference books, Other Resources

1. Dr. Shukla, S.M., Institutional Accounting’,-Sahitya Bhawan Publications,
Agra,

Krugman, P., Obstfeld, M., Melitz, M. (2017). International Economics-
Theory'and Policy Pearson.

o

3. Madura, J. (2017). International Financial Management. Cengage.

4. Mishkin, F.S. (2015), The Economics of Meney Banking and Financial
Markets, Pearson,

5. Dr, Agrawal, B.M., ‘Ugdq IFReH’ W0 =7 ThvH, TH, 73 fawell,

6. . YT, WA, “wgate s, ww wg wEee T, i e

T
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Suggestive Reading/ Web Links

https://sahityabhawanpublications.com/produ ct/institutional-

accounting-hindi-book/

https://dialnet.unirioja.es/descarga/articulo/7528775.pdf
https://www.stmaryscollcgevildisha.edu.in/userﬁlcs/Downloa(!/c09c830d—
¢972-4abd-942b-
00eab0c30b0Iﬂnstitutional_Accounting(M.com)_:lth_Sem.pdf
https://research.rug.nl/ﬁlcs/82564746/1nstitutionnl theory _and_manage

ment_accounting_research.pdf



# oo PartD- Assessment and Lvaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University

60 Marks
Internal Assessment: Class Test Assignment/presentation
Contimuous

Comprehensive Evaluation

As Per Ordinancel4(2)

(CCB) S
External Assessment: S‘el'c‘tion‘(A_)': Short Question -
University Exam Section. Section (B): Long Question

Time: 3 Hours™ | o -

Any remarks/SuggestiOﬁs: o

Exain (UE}):




Theory Paper
| E ... PatATntroduction
Program: M.Com. Class: M.Com.Sem. 1V Session: 2025-26
Subject: Corporate Governance Ethics and Sustainability
1. Course Code CC42-
2. \Course Title Corporate Governance Ethics and
Sustainability
3. WCourse Type Core ~ 11
dq, ’Pre-.requisite (If any) M.Com. iII Sem.

h

Course Learning outcomes
(CLO) '

On successful completion of this course,
Istudents will be able to: -
"1, Understand the concepts, need, and

. Apply the knowledge of board

. Analyze the need for legisfation onj
. Recall the concepts of business cthics
. Evaluate the concepts  of

. Evaluating  emerging  trends i

scope of corporate governance.

composition and corporate governance)
committees.

Corporate Governance,
and social responsibilities.
sustainable devclopment.

corporate  structure, strategy  and
culture.

Credit Value

5

Total Marks

Max. Marks 40+60  [Mini. Passing marks: 40

ksl



FAB- Content of the Course

Total Ne. of Lectu‘rcs-

No. of
Lectures
1. [Corporate Governance: Meaning and Definition - Conceptuall 15

Unit Topics

Framework of Corporate Governance Need-Scope - Evolution of
Corporate Governance Elements of Good Corporate Governance
- Corporate- ‘Governance in India-National Committees on
Corporate  Governance CII,” Code of Desirable Corporate
Governance 1998, Kumar Mangalam Birla.

».  Corporate and Board Managem'ent: Board Composition - 15

Diversity in  Board - Types of Directors-Roles and
Responsibilities of the Board of Directors - Functions and Powers
of the Board of Directors-Chairman-CEO-Relationship between
Directors and Executives - Board Commuttees - Various Board
Committees Composition Role and Responsibilities Contribution
to Board Governance Audit Committee Shareholders Grievance
Committee -Remuneration Committee - Nomination Committee
Corporate  Governance Committee -Corporate  Compliance
Committee Other Committees.

Need for Legislation of Corporate Governance: Legisiativel |5

[V

Provisions of Corporate Governance in Companies Act 2013-
Corporate Governance  in  PSUs,  Banks,  and
[nsurance Companics. '

4. |Business Ethics: Meaning-Definition Nature Types Sources 15

|Ethical Principles - Ethical Dilemma - Ethics and Conflicts of
Interests-Factors Influencing Business.

5. Pustainability: Meaning - Definition-Scope  Corporate] 15
Sustainability - Sustainability Terminologics Triple Bottom Line

é@,@f}




(TBL) - Sustainable Development,
Keywor ! -
ywords/Tags: corporate governance, board management, business ethics,

sustainability, legislative provisions cte.
[ S Part C- Learning Resources ‘/J

Text Books, Refercnice books, Other Resources

1. C.A. Kamal Garg, Corporate Social Responsibility.
2. Dr. Agrawal L. Corporate Governance Vinod Kothari& company.
3. Dr. Sinha Pradeep Kumar Corporate social responsibility and sustainability,

Nirali Prakashan Delhi.

4 Dr. S.S. Khanna, Busines
Practices) S. Chand publications.

s Fthics and Corporate Governance (Principal and

Suggestive digital platforms, web links:
5. ht s/www,wile india.con ernance-theory-and-
et/corporate- 0vernance-9780198062233f

s-/findia.oup.com/ rodu
k/ebook 1605608321 27d8c564877745f] 948e.pdf

7. hgps:/fmggntur.id/ﬁlesfeboo _
. S/fWWW. 'hindia.com/Books/BookDetai1/978935443 §325/cor orate-governance-in-
india‘das‘?srs]tid=AmeOo WwBZYU4NICZAP] 7K04mzC0-

Bf63kmZ1 f’90bui2njDide6tG
thooks/textbooks/1 24

9. https:/fo en.umn.edu/opentex
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o Part D- Assessment and Evaluation J

Suggested Continunous Evaluation Metliods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks
Internal Assessment: Class Test Assignment/presentation
Continuous (As Per Ordinance- 14(2)

Comprehensive Evaluation
CCE)

[External Assessment:

University Exam Section -

Scetion (B): Long Question

Section(A): Short Question

ime: 3 Hours® -

Any remarks/Suggestions:

G

|



Theory Paper

. ot 1\" troduction
h;C:;l; N Class: M.Com. IV Sem. Session: 2025-20

Program:

Subject: Financial Planning and Business Analytics

1. iCourse Code Ca- CC43 ]

2. Course Title Financial Planning and Business An:\ly[ig

3. [Course Type : OFA-I

4, [Pre-requisite (If any) M.Com. I1I Sem.

5. Course Learning outcomes On successful completion of this course,
(CLO) students will be able to:

1. Enable the students to understand the
premise of financial planning and
identify the financial goals of
investment in contemporary
environment,

2. Help the students to build financial
plans and budgets and install
budgetary control mechanisms for
business projects systemnatically.

3. Understand the premise of financial
planning and identify the financial
goals.

4. To develop skills to evaluate the key
concepts of business analytics.

3. To develop skills to outline the
relationship of the business analviics
process within the organization's
dcc-ision-muking pProcess

6. To provide understanding about

] Marketing analytics,

_ '.&FR
C\’Q'/\;}/



redit Value 5

7. [Total Marks

Max. Marks 40060 Mini. Passing marks: <0

- 511&'1‘“3- Conteiit of the Course

Total No. of Lectures

75
No. of

Unit  |Topic

Lectures

[5

1. Rinancial Planning; Planning - Concept, Characteristic
Types Operational ~planning.
Contingency

features, Pre-requisiles,
Strategic  planning.  Technical planning.

planning, Ethical issues in strategic planning.Basic concepts
Financial

in financial pIanmng, Sources of finance,
instiitions - Role and functions, Process of ﬁn«mcml

planning Deﬂnmg financial objects and goals.

15

Financial Plan: Concept, Components of financial plan
Budgetmg, Managing liquidity. Managmg risk, Managing
Control, Development of Financial plan, lmplementation
nd Review, Building financial plans using spreadshects

Evaluation of financial plan,
Buﬂdlng Financial Plans: Critical analysis of mvestments

surance and tax savinginstruments, Risk assessment of

individual, Building financial plans using spreadshects,

valuation offinancial plan,

3. Introduction to Analytics: Introduction, Meaning &

efinition, Characteristics,  Applications of Analytics,
caning of Business Analytics, SWOT of Analytics,

Importance of Analytics, Tools & Techniques of Analytics,

Functions of Analytics, Reports in Analytics, Relevance of
Analytics ‘in Business, List of Softwarc for Business

Analytics,

15

Finance. Analytics: Introduction, Me'mmg & Definition,




Characteristics, Objectives, lmportance, I’Lﬁ&ions, Critical
Financial Analytics, Risk based Pricing, Fraud Detection
and Prediction, Recovery Management, Loss Forecasting,
Risk Profiling, Portfolio- Stress  Tesling, Potential
Application of Analytics in Finance Department, Relevance
of Financial Analytics in Business, List of Softwarc's fon
Finance Analytics.

Marketing Analytics: Introduction, Meaning & Definition,
Characteristics, Objectives, Importance, Functions, Types off
Marketing Analytres Buying Pattern Behaviour Analysis,
Analysis of Trends, Identification of Target Audience,
Advertising Techniques, Forecasting Demand & Supply,
Segmentation, Marketing Mix Optimization, Competitor
Analysis, Channel Analysis, Sales Performance Analysis,
Campaign Analysis, Sales Pipeline Reporting. Use of
Google Analytics in Marketing, social media and s
relevance on Marketing Analytics Potential Application of
Analytics in Marketing Dep'utment List of Software's for

Marketmg Analytics,

Keywords/Tags: Marketing, Financial Planning,Budgetary Control Mechanisms

Forecastmg Demand & Supplyetc.

art C— Learmng Resources

Text Books, Reference books, Other Resources

:hw

o Lh

. Alexander, J. Financial Planning & Analysis and Performance Management.
Jhon Wiley & Sons Publication.

Acharya, Seema Chellappan, Subhasini. Big Data Analytics.
. Berthold, Michael Hand, David J. Intelligent Data Analysis. Springer.

Keown, A. J. Personal Finance - Turning Money into Wealth, Pearson
Publication.

Madura, Jeff. Personal Fiance. Pearson Education.

. ST, A Redy e (@ ) ol )

7. 31, FwAs, HR.OH. .4, w LR AT frder weve, wrEldd) s
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Part D- Assessment and Evaluation

i Suggested Continuous Evaluation Methods:
¢ Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks
Internal Assessment: Class Test Assignment/presentation
Continuous As Per ordinace14(2)

Comprehensive Evaluation
(CCE)

[External-Assessment:

University Exam Section

Time: 3 Hours

Section{A): Short Question
Section (B): Long° Question

Any remarks/Suggestions:

e
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Theory Paper
F _ Part A Introduction ]
Program: ~  ~ M.Com, 'Clnss: M.ComT¥*+h ¢ . Session: 2025-26 l
~ Subject: International I*‘inanlcizll System

1. |Course Code " _ o ccmfi_—zf;]
2. Course Title ! International Financial System ]
3. Course Type l '

4. [Pre-requisite (If any) B.com (Honours) BB.com(Honours with

Research)
5. |Course Learning outcomes On successful completion of this course,
(CLO) students will be able to -

1. Understand the relevance and
implications of glgbai imbalances.
Understand the factors affecting

-

exchange rates and the inter linkages i
among them.

3. Critically analyze the evolution of the
international monetary system both in
terms of historical construct and its

implications for the contemporary

system.
4. Understand the evolution and spread

of international financial markets and
the implications ofglobalized finance.
5. Understand international banking and
its consequences for the international
financial system,
6. Understand the causes and

consequences of financial crises in }

(P~




both developing an developed
countrics, the similarities and
differences between the criscs and
implications of different ways of

handling the crisis.

6 ]Crcdit Value 5

(&)

E‘Total Marks Max. Marks 40+60  |Mini, Passing marks; 40

) Part B- Content of the Course

Total No. of Lectures-

75

Unit

Topic

No. of

Lectures

1.

[ntroduction: Growing importance of international fiance,
costs of international investment, crisis & contagion,
Balance of Payments-current account, capital account,
official reserve account, the J curve, foreign exchangc
reserves-costs and benefits, BOP trends in major countrics,
persistent current account (deficits & surpluses ameng

nations (Global Imbalances) & their repercussions, Shifting

global dominance of the U.S.A. , Growing importance of g
unified Europe and emerging  Asia, Role of New
Development Bank/ BRICS barnk as an alternative to IMF

15

Exchange Rate Determination & Forecasting: Measuring
exchange rate movements & volatility, factors influencing
exchange rates, Government intervention-direct & indirect
intervention and sterilized & non-sterilized intervention,
Interest rate parity, covered and uncovered interest arbitrage,

Purchasing Power Parity-absolute & relative; Fisher effect &

international fisher effect, . Forecasting exchange ratcs-[

]

I



————

technical approach,  tundamentat approach & ¢fficien
macket approach.

International Monetary System:  Evolution of the

international monctary system, bimet tallism, Gresham's Law,

Classical gold standard, its strengths angd weaknesses, inter

S

war period, Bretton woods system, Triffin's Paradox, special
drawing - rights, flexible exchange rate regime, present
atrangements  including dollarization, TheEuropcan

Monetary Union & ifs costs & benefits, Fixed versus
floating exchange rate systems.

markets, international moncy markets, international credit

markets, internationa bond markets & mnternational stock

. e v . I
International Financial Markets:  Foreign exchangg

Ln

markets, Regulatory asymmetry & its  hmplications,
Recycling of petrodollars,

Financial Crisis: Financial {lows to developing count; res,
the problem of original sin, crisis inthe Latin American
countries, growth & crisis in Asia, contagion, Capital
mobility-the trilemma of the exchange rate regime or he
impossible trinity, Lessons from the crisis; Role of
[nternational financial institutions like IMF & World Bank,
Securitization and the financial crisis of U.S.A. (2008-09),

contemporary issues.

role of credit rating agencies, Euro zone crisis and O[hf.‘l]

._.
th

Eeywords/’l‘agS'
Financial institutions, Financial flows, IMF & Woxld
New Development Bank,

foreign cxchange,Role of

_

Part C- Learning Resources

"




/ n%)

N e

Text Books, Reference books, Other Resources

. , T T
l. Eun, C. & Resnick, B. (2017). International Financial Management, MceGraw

HilVIrwin Series in Fmance Insurance and Real Estate.

[N

Krugman, P, Obstfeld, M., Melitz, M. (2017). Internationa] Economics-

Theory and PolicyPearson,

L

. Madura, J. (2017). International Financial Management. Cengage,

4. Mishkin, F.S. (2015). The Economics of Money Banking and Financial
Markets. Pearson.

5. @ e, S o, g o reeefeftar s e wfRer wer fterioeg

6. 313, . S, <, e . o STefosfereita zrerent -1t | Freft wersr, % feeett

Part D- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Cornprehensive Evaluation (CCE): 40 Marks University Exam (UL):
60 Marks |

Internal Assessment: Class Test Assignment/presentation

Continuous As Per Ordinance 14(2) 40
Comprehensive Evaluation

(CCE)

ExternalAssessment: Section(A):Short Question (5%4 = 20)
University Exam Section Section (B): Long Question (5%8 = 40) o
Time: 3 Hours

/@'TP —

Any remarks/Suggestions: - ~



Theory Paper

kit

‘Part A Introduction

Progrnn;: M.Com. Class: M.Com,Sem 1V Session: 2025-26
. Subject: Rural and Agriculture Marketing
Course Code L o (cH3
Course Title Rural and Agriculturc Marketing
Course Type OMR B -1 J*

Pre-requisite (If any)

M.Com. III Sem.

A ES R

Course Learning cutcomes
(CLO)

On successful completion of this course,
students will be able to-

I. Knowledge about the rural marketing
system |
2. Knowledge about the trends of Indian)
- tural consumer.
3. Knowledge about the marketing of
agricultural producer
- 4. Knowledge about  the marketing
management and channel Strategies of
rural marketing
5. Knowledge about the regulated and

irregulated rural marketing of India.

Credit Value

5

7. (Total Marks

Max, Marks 40+60  [Mini. Passing marks: 40

sl



F i;{l_EB_ Corntcnt of the Course '- ' "'ﬁ_m_ ,,J

“Total No. of Lectures 75
Na. of

[.ecturcs
15

Unit ' Topics
L. ndian Rural Marketing: Mcaning, Characteristics, Importance

and Scope, Rural consumcr-meaning, characteristics, modern

trends, problems and rural market segmentation.
Agricultural Marketing: Concept, Nature, Scope, Importance

and Subject matter, Classification of agricultural products and
their difference with manufactured goods. Problems of
Agriculture market: Meaning, Components, Dimensions and
Classification Market structure: Dynamics of market structure,
Components of market, structure and Market forces.
Market Management and Channel Strategy: Modern

15

G

marketing management and agricultural products, Structured
prganized markets-commodity exchange and produce exchange,
Cash market, forward dealing, Exchange market, Speculativey
imarket, Channels of distribution for consumer goods, marketing

of agricultural consumer goods and agricultural raw matertals.
I
ural Market in India: Regulated market. Genesis of regulated i

market in India, Limitations in present marketing regulation,
Advantages and Limitations of regulated market. Organization o
regulated market, Future of regulated and regulated markets in
India. Agriculture marketing strategy.
5. arketing of farm Products: packing, packaging materiall 15
Transportation- means of transportation in rural areas cost of
transport. Grading and Standardization, Labelling and

Warehousing-processing and selling.
Keywords/Tags: Indian rural marketing, channel strategy, genesis of market, farm

G

products, market strategy, market structure, distribution channel ete.




bty g .

¢ I"”-’ﬂ

‘ N _
i Part C- Learning Resources

Text Books, Reference books, Other Resources

1. Dr. Pradeep Kashyap, 'Rural Marketing'

2. Lalita Rama Krishnan, *Cases in Rural Marketing Management’

3. <. ot o, H, o R
4, . T g?ﬂ'cﬁ ‘Fundamental of Rural marketing’
3. A 37 U vt amor fogor

6. Ttz wary vy # o e

ERS
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Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (

CCE): 40 Marks University Exam (UEY:

60 Marks .
Internal Assessment: Class Test Assignment/presentation

Continuous As Per Ordinance- 14(2)

Comprehensive Evaluation

(CCE)

External Assessment: Section(A): Short Question ]
University Exam Section Scction (B): Long Question

Time: 3 Hours

Any remarks/Suggestions:

A




Theory Paper,

‘ Part A Introduction

Program: M.Com.

Class: M.Com.1V Senn Session: 2025-26

Subjeet: International Marketing

1. {Course Code Ccd4-
2. ICourse Title International Marketing

3. [Course Type OMRE-I

4. [Pre-requisite (If any) M.Comn. IIf Sem,

{J:

ICourse Learning outcomes
(CLO) |

On successful completion of this course,
students will be able to: -

Describe  concept and  nature ch_/

1.

selection and positioning, and critically

international marketing, internationai
marketing  environment  and TS
components, understand the process ol

international market segmentation,

assess the suitability of different modes
of entry into international markets.
Understand ~ decisions  related o
international product planning and
pricing. |
Explain methods for promoting

product in forcign markets and

understand  issucs  involved  wil
designing of international promotion
strategy.

Describe  decisions  related o
international  channel and  physical

distribution strategies.

- ) ’ ’/’-W )

et
C\’ .Lw%‘zvr/




5. Identify and describe emerging trends
. and issucs in international marketing.

6 [Credit Value 5

7. [Total Marks Max. Marks 40+60  Mini. Passing marks: 40

Part B- Content of the Course

Total No. of Lectures — — 75

No. of
Unit - Topics Lectures
. ntroduction: Marine trade in ancient India and its marketing 15

system, history of international marketing before and afteq
indeperidence of India. \ \
International Marketing: . Meanmg, Scope, Nature and
Significance. InternationalMarketing Environment- Internal and
External Environment, International Market. Orientation,
Identification and Sclection of foreign market, Functions and
qualities ofan Export Manager,

0. Export Organization: Meaning, affecting factors and types 15
Overseas Product and product planning Deve]opment. It's concept
and methods, pricing and its factors, Methods of Pricing, Pricq

quotation, Exim Policy in India.
3. [Direct Tradmg and Indirect Trading: Meaning and Methods, 15

Methods of Payment in international Marketing,
4. |International Product Plamiing and Pricing Decisions: Majo 15

product decisions -productquality, design, labeling, packaging,
branding and product support services; Issue of product
standardization vs. adaptation; International trade product life
cycle; New product development.
Pricing Decisions for International Markets: Factors

influencing international price determination; International

“|pricing process, policies and strategies; Delivery terms and

2




currency for export price quotations; Standardized vs.
differentiated pricing strategies; Transfer pricing,
5. rInternational Distribution Decisions: Distribution channel 15

strategy; Different types ofinternational distribution channels,
their roles and functions; Selection and management of overseas
middlemen; International distribution logistics - inventory]
management, transportation, warchousing, and insurance.

Emerging Trends in International Marketing: International

marketing through Internet; Eéological concerns in international

marketing, international marketing cthics.
Keywords/Tags: International Marketing, direct and indirect trading, export

brganisation, product planning, pricing decision, distribution decision, trends in

international marketing etc.

§§;,§§e’; oy ‘:P%ﬁ_tJffCi_—lLeafning Resources,

Text Books, Reference books, Other Resources

1. Prasad, L. M. 2020. Principles and Practice of Management. 10th ed. New

Delhi; Sultan Chand & So
2. Dr. Agrawal Shalini- ‘International Marketing’.  Sahitya Bhawan

Publications, Agr.
3. Philip R. Cateora- ‘International Marketing’. Mcgrawhill Publications.
4. Dr. Umesh U, Dr. Indrajeet Goswami- ‘International Marketing

Management’.

5. <, 47 T, .- S R aRe e qeeRT S
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2 Part D- Assessment and Evaluation

\




Suggested Continuous Evaluation Methods:

Maximum Marks: 100

(10w )

S .

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks

Internal Assessment:
Continuous

Comprehensive Evaluation
(CCE)

Class Test Assignment/presentation
As Per Ordinance-14(2)

External Assessment:

University Exam Section
Time: 3 Hours

Any remarks/Suggestions:

Section(A): Short Question

Section (B): Long Question

|




Theory Paper

¥ | Part A Introduction
Progmm: M..(fom‘. | | Class: M.Com.Scm, 1V Session: 2025-26
Subjeet: Projeet Planning and Managenment
L. |Course Code cc4z -
2. ICourse Title Project Planning and Management
3. [Course Type : OMG C -1
4. [Pre-requisite (If any) M.Com. III Sem.
S. [Course Learning outcomes On successful completion of this course,
(CLO) students will be able to-

management in an enterprise.

b3

identification.
and risk factor of the project.

project formulation

. Understand about the need and

importance of project planning and
Understand about the sources of project
3. Understand about the analyze technical

4. Understand about the knowlcrdge of]

5. Understand  about pre  and post
cvaluation of the project.
6 (Credit Value 5
7. [Total Marks Max, Marks 40+60  [Mini, Passing marks: 40
L
':f/)&& e




T

( \obs
P:argB- Content of the Course o
Total No. of Lecturcs ' 75
No. of
Unit Topics Lectures
1. |Old tradition of busincss plan and project planning in ancient 15

India Need and concept of project planning and management,
classification of project, identification, sources of project ideas.

Project formulation feasibility analysis technical and risk 15

analysis.

Project finance sources of project finance, project financiall 5

planning, main financial institutions of India.

Project  implementation  requirements  for successfuli 13
implementation project management system project management
information system PMIS uses of network techniques in project

management.

Pre and post project evaluation project audit environment 15

appraisal of project, Human aspects of project management.

Keywords/Tags: Project planning, project management, risk analysis, technical

analysis etc.

;Part.C- Learning Resources.

Text Books, Reference books, Other Resources

-

. Prof. Agrawal N.P, and Mishra B.K.- ‘Project Management’ RBD

Professional Publications, Jaipur.

. Erik Larson, Clifford Gray, Rohit Joshi- ‘Project Management’, McGraw-

Hill Education, Noida, India.
Er, Kundan Singh, Dr. M.L. Kansal- ‘Project Planning and Management’,
HP Hamilton Ltd.

CA G.S. Sawhney- ‘Project Management’, Willey India.
VAT UH, 3R, - IR Tare, i gfectshr|

oo ffe s ORI e, Fienus ufeerh |

AT <7, o, .- GRS e v Ao Fo T WaTE U W, Wi

s



- Part D- Assessment and Evaluation /J

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UL):

60 Marks

Internal Assessment:

Continuous
Comprehensive Evaluation
CCE)

Class Test Assignment/presentation
As Per Ordinance-14(2)

IExternal Assessment:

University Exam Section

Section(A): Short Question
Section (B): Long Question

I B

(fime: 3 Hours

Any remarks/S_uggestions:

G



Theory Paper

: Iz« ~ o PartA lntroduction _ - ‘
Program: M.Com. Class: M.Con.IV Sem. Session: 2025-26 j
Subject: Supply Chain Management And Logistics
1. (Course Code o ccl4
2. Course Title Supply Chain Management And Logistics

3. [Course Type OMG-C [l
. [Pre-requisite (If any) M.Com. IIT Sem.

EJ'I

Course Learning outcomes
(CLO)

L]

‘On successful completion of this course,
students will be able to-
L.

. ¢chain management and logistics |

Describing fundamental supply

- concepts at macro and micro

levels. |
Understanding the role of
Relationshinp Marketing in SCM

. Understand the foundational role

of togistics as it relates Lo
procurement, transportation, and
warehousing and inventory.
Develop an understanding of
Performance Measurement,
Supply Chain Meirics (KP1s),
Balanced Score Card Approach
and Benchmarking.

Analyzing the importance of the
third party and fourth party
logistic outsourcing. Develop an

understanding of the Technology

o



Chain Management.

in logistics and Green Supply

6 Credit Value <

7. [Total Marks © |Max. Marks 40+60  |Mini. Passing marks: 40

Part B- Content of the Course

Total No. of Lééiul'es;

75

'Unit

Topic

Nuo. of

Lectures

1.

ntroduction: Supply chain management in ancient Indian Trade,
meaning, 'importance, scope, concept of Supply Chain
Management (SCM) and trade logistics; Supply chain
management as a Ménégement Philosophy; Function of SCM,
Value chain for supply chain management; Design of SCM;
Logistic activities - An overview, contribution of logistics at
macro and micro levels; SCM and trade logistics; Logistics and
competitive advantage;Logistics mix; Concept, span and process
of integrated SCM: Difference between logistics and supply chain
management, demand management; Forecasting-Need,
quantitative and qualitative methods, Selecting the appropriate
forecasting technique; Functional applications - HR, marketing,
operations, finance, IT; Logistics organization - Logistics in

different industries.

15

ehavioural Issues in Supply Chain Management: Role of
elationship marketing in SCM;Managing relationships with
uppliers and customers; Captfve buyers and suppliers; Strategic
artnerships; Supplier-retailer collaboration and alliances.

Focus Areas of Logistics and Supply Chain Management:
Product development process and SCM, purchasing cycle, types
f purchases, JIT purchasing, strategic role of purchasing in the

upply chain and total customer satisfaction; Purchasing vs.

-

3



rent modes of transportation,
porlation system;

Warehousing and inventory man
warchousing, warchousing ¢v

agement: Reasons for
aluation and requirements,
Warchousing location Strategies; inventory- Introduction,

objectives, concept of inventory, types of inventory, concept of
inventory management, importance of inventory management,
Objectives of inventory management, different types of inventory
COsts, Inventory management principles and approaches;
Logistical packaging: Introduction, objectives, concept of
logistical packaging, types of packaging material, packaging
COosts. '

Performance Measurement:Framework of performance
indicators, methods of performance measurement and the
balanced score card approach, benchmarking, supply chain
metrics (KPIs), performance measurement and continuous

improvement.

Trends and Challenges in Logistics and Supply Chain
Management: Third party and fourth party logistic outsourcing-

Challenges and future directions; Reverse logistics; Bullwhip
effect; Pushbased and pull based systems; Green supply chain|
mﬁnagement; E-Commerce logistics: Requirements of Logistics
in e-commerce, EDI, bar coding, RFID; Re-engineering the

supply chain- Future directions.

lCulture, work stress,

Keywords/Tags: Organization,Organisational Behavior, Group Behavior, Conflict,

TR

i

“ . Part C- Learning Resources

Text Books, Reference booiks, Other Resources




1. Chopra, S. Q Meindl, 1", Supply Chain Mmmg,cmcnl Strategy, Planning and
Operation, Pearson Education.

2. Huly, M.G., Closs, D., Frayer, D. Global. Supply Chain Management:
Leveraging Processes, Measurements and Tools for Strategic Corporate
Advantage. Mc Graw Hill Ltd.

3. Shapird, JF., Modelling the Supply Chain, Cengage Learning,

4. Simchi-Levi, D., Kaminsky, P.,Simchi-Levi, E. & Ravi, Shankar. Designing
and Managing the Supply Chain, Tata McGraw Hill Education Private

’ Limited.

6. S K, Tt e, R e, o e
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{ Suggestive Readings/ Web links

O https://www.sultanchandandsons.com/book/610/logistics-and-

supply-chain-management

o] https://dld.mu.ac.in/wp-contcnt/uploads/z{]?.l/UZ/Logistics-nnd-
Supply-Chain-Management-Martin-Christopher.pdf

O https://www.phindia, com/Books/BookDetail/9788194800286/1ogisti
cs-and-supply-chain-management-aitawadi-
smgh"srslﬂd*AfmBOorvPII‘TOﬁjyphJ 1zs9aFRpoo-
k ZVgeHP BIrGUyOGKCFFPhE9z

O https://www.accessengineeringlibrary.com/browse/supply-chain-

stra'tegy-the-logistics-of—supply-chain—managemcnt

O https://backup.pondiuni.edu.in/sites/default/files/Logistics%20Sup
ply%20Chain%20Mgt200813.pdf

0 Https://backup.pondiuni.edu.in/sitcs/dcl':mlt/ﬁles/Logistics%ZOSup

© Ply%20Chain%20Mgt200813.pdf

)
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Part D- Assessment and Evaluation

Suggested Continnous Evaluation Methods:

Maxmum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):
60 Marks

Internal Assessment: Class Test Assignment/presentation

Continuous As Per ordinance 14(2)

Comprehensive Evaluation

(CCE)

External Assessment. ‘Section{A): Short Question

University Exam Section Section (B): Long Question

Time: 3 Hours '

Any remarks/Suggestions: W ]
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